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International presence

We are a family business that operates at all levels of the value chain in the hotel
and travel sector.

Barceld

HOTEL GROUP

We establish ourselves as the second-largest Spanish hotel chain in terms of the
number of rooms.
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CORPORACION EMPRESARIAL

At Avoris, we address every level of the value chain for every traveler, from when they
dream of it until they reach their destination.
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We work to improve

With everyone’s help, we have achieved results in 2023 that allow us to face
the future with optimism.

€6,700.9M €193.9M

Sales turnover 17% Profit after tax (with IFRS 16) 14%

€533.7M €57.0 M

Ebitda (with IFRS 16) 26% Net financial debt 72%

€102.6

ADR 6%
We move forward
together towards €75.9
regenerative REVPAR 16%

tourism.

CASH FLOW 2023
INFLOWS €62 M } OUTFLOWS
€5,660.7M €-5,598.8 M

Generated value Retained value Distributed value

6 €5731l1M €-4,121.5 M 5
Clients Suppliers

h/

7451M.

Employees

€-271.8 M

Rentals

€-2187M

Public Administrations

€-70.3 M €-213.6 M

Financing Investments
activities

€-245M
Dividends

€-3.7M
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We listen to move towards

regenerative tourism A
Barceld ReGen materializes our commitment Barcelor E@ EN
to sustainability.
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Strategic listening to our stakeholders

Through double materiality analysis, we identify the most relevant topics for
Barcelo Hotel Group, among which we highlight:

‘ Data protection and cybersecurity :”1%

. Working conditions online focus interviews
surveys groups

‘ Economic performance

Tk

. Water and water resource management

. Employee recruitment and commitment

We measure the impact of our activity

Impact figures of Barcelo hotels in Spain (2022).
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We enhance the value of destinations

We aim to generate local value with a global perspective.
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We promote talent

We nurture the value and potential of people.

WORKFORCE @ /!\
|

[ ) 43%
LATAM

® 21%
EMEA Spain

Distribution 15%

by business Avoris
13%
Crestline ’

eople
8% peop
EMEA International 10%

MULTICULTURAL STABLE YOUNG BALANCED TRAINED
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We generate wellness
Barcelo

HOTEL GROUP
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We take care of the planet

We preserve and protect the natural environment.

100%

hotels in Spain with
green energy

32.1 kwh/ stay

energy intensity

2.15 kg/stay

waste generation
intensity

CARBON FOOTPRINT

8%

0.78 mS/stay

water consumption 6%
intensity

7.9 M€

investment in risk 259
prevention
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HOTELS

7.4 kg CO Jstay
emissions intensﬁty
(scope 1and 2)
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global emissions
intensity
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For further
information,
access our 2023
Annual Report
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https://www.barcelogrupo.com/en/communication/

